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Introduction to the IFAC brand

Introduction

The IFAC brand is a single, unified visual identity for our federation.

The identity has been developed to meet the demands of internal users while,
at the same time, presenting a distinctive external image. Our style is unified
and contemporary, reflecting the federation’s strategic objectives.

Our unified visual identity will enhance our stakeholder relationships through
the presentation of familiar and consistent messages. To be successful, the
identity must be reproduced accurately and consistently across a full range of
the materials.

These guidelines provide important information on the various products and
applications that make up our visual identity. They will help to simplify design
tasks, enforce consistency, and reduce duplication. lllustrated examples of all
approved items, and details provided on how to use them correctly, can be
obtained from the IFAC communications and design team (see Contacts).

These guidelines are for internal users and external agencies, and can be used
with the direct assistance of the Design Team, who are the key contacts for all
visual identity related queries.

We strongly advise that you take the time to read through the approved identity
guidelines, which are clear and easy to follow, providing you with useful
information applicable to all future projects.

Contacts

Thank you for reading and agreeing to adhere to the IFAC
visual identity standards. Your commitment will help us
build a single, consistent and unified brand image for the

federation.

For further information to the guidelines, please refer
to the contacts below. Do not progress with a design
or production if you are in any doubt as to the correct

application.

IFAC Secretariat
Tel: +43/2236/71447
secretariat@ifac-control.org

We strongly advise that you take the time to read through
the approved identity guidelines, which are clear and easy to
follow, providing you with useful information applicable to all

future projects.
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Logotype

2.1 Logo placement and space

Our logo is the most visible symbol of the IFAC identity and an
important brand asset. It is unique and striking. Used across all

of our materials and collateral, it must always be reproduced from
approved artwork and never re-drawn, separated or modified in any
way. The relative sizes and positions of the text and symbol are
fixed and must not be altered. The two elements should never be
separated or used individually.

The IFAC logo should appear on an uncluttered background or
contrasting colour to ensure maximum impact, wherever possible

Exclusion zone

For legibility and impact, the IFAC logo must always be surrounded
by a minimum area of clear space, commonly referred to as the
“exclusion zone”. This area should always remain distinct and
separate from other graphic elements or typography.

On A4 and above, with the exception of pull-up banners, the
exclusion zone is equal to the full height of the logo square. The
clear space is equal on all sides.

On A4 and below, the exclusion zone is equal to half the height of
the logo square. The clear space is equal on all sides.

a0 IFAC B

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

0.5x

Spacing less than A4 (or for digital applications)



1 Introduction
2 Logotype

3 Colour

4 Typography
5 Applications
6 Digital

7 Co-branding

Logotype

2.2 Logo placement and space

In most cases the IFAC logo will be used on a white background
(1.1). We encourage the consistent use of this version but do allow
for variations to be used on certain occasions. In some cases it will
be preferable to use the standard logo on a light blue background
(1.2) and in limited design editions, the reversed logo (1.3) on a blue
background.

Do not use the logo in the following ways

INTERNA NAL FEDERATION
QP AUTOMATIC CONTROL OF AUTGMATIC CONTROL

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1.1 Standard IFAC logo application on a white background (suggested version)

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1.2 Standard IFAC logo application on a light blue background

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1.3 Limited version, IFAC logo reversed on a dark blue background

INTERNA NAL FEDERATION
OF AUTGMATIC CONTROL
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Colours

3. Colour usage

Our primary colours have been specifically chosen to present a
strong and vibrant image of the federation’s identity. To ensure
clear and immediate recognition, we use three principle colours to
represent the IFAC brand.

Printing on paper:

1. Dark Blue (C100 M88 Y6 Ko) || NG

2. Light blue (C35 M7 Y0 K2)
3. Orange (C0 M35 Y86 KO0)

On-screen:

The IFAC colours for on-screen use only have modified RGB
values (Blue- R37 G55 B136), (Light blue R155 G201 B233) and
(Orange- R249 G178 B48) for better colour matching.

(Colours displayed on-screen will always appear differently
depending on monitor settings.)

Notes
Colours shown throughout this manual are for illustrative
purposes only. For accurate colour reproduction, please refer

to an up-to-date version of the Pantone Colour Formula Guide.

If using CMYK, RGB or HEX colour values, please use the
references shown here.

Note the use of colour proportions

1. White or

Colour proportions

Where possible the colour proportions should always be implemented with white
being the prefered backdrop and the blue and orange always used in a 70/30
proportionate relationship.

v
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Typography

4. Typeface

Primary font - Helvetica and Helvetica Neue

Helvetica has been selected as the federation’s’s primary font for marketing
materials as it combines legibility with a clean, modern look. The variety of available
weights, sizes, and languages for this typeface make it extremely versatile, allowing
designers to create individual designs for a wide variety of content, while ensuring a
uniform and consistent image.

abcdefghijkimnopgrstuvqxyz
1234567890 !?

ABCDEFGHIJKLMNOPQRSTUVQXYZ
1234567890 !?

Secondary font - Arial

The Arial font can be used solely for on-screen communications or templated materials. The
font is a highly legible sans serif typeface. However, the IFAC brand does not use Arial for
professionally printed communications because it lacks variety and versatility.

abcdefghijkimnopgrstuvgxyz
1234567890 !?

ABCDEFGHIUKLMNOPQRSTUVQXYZ
1234567890 !?

Text colour

All body text is in black. Text headers and bullets
can be in a secondary colour in certain collateral

but need to be approved. White text can be used in
publicity material where it is placed on a dark image.
Text website links are coloured. The link colour is
HEX006699.

Other fonts
The use of any other fonts than Helvetica and Arial is
not permitted in IFAC branding.
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Applications

5.1 Primary application (internal)

When using the IFAC logo for internal
communications, always place the logo top left on
a white background. Please also ensure that the
spacing guidelines (exclusion zone) are followed
as closely as possible.

> IFAC

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

PHONE (+43 2236) 71 4 47 | FAX (+43 2236) 728 59  E-MAIL SECRETARA

FAC-CONTROL ORG
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Applications

5.2 Primary application (external)

In instances where IFAC is the primary sponsor Primary IFAC logo positioning
(for example this poster design), a blue band on horizontal blue band
containing the IFAC logo is placed at the top

of the page for easy recognition.

The blue band is versatile as it can be used

for headings and sub-headings to identify and

describe topics and/or themes.

The area below the blue band is open for a variety
of content (images, diagrams and text) to be layed

out in a way that complements the IFAC brand
look and feel.

Secondary content area

INTERNATIONAL FEDERATION

OF AUTOMATIC CONTROL

THE 19TH WORLD G S5 OF THE INTERNATIONAL FEDERATION OF AUTOMATIC C
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Schosl of Bectricl smd Computer Enpinessing, e wssn
isting wistamt Professus at Stanferd Usivensity frum
19811982, st 4 Chais Prsfessus of DAIST (Dasge Oy
g Lastitute o Sciunc sl Technuiegy) froen 2010-2014.
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1 260 inteeativnst mesly in

he aress of petictive ontesd, i deliped spstern, FIR Eering, aul
el time computer applications for sssumation. He suthored Receding
20051,

start up compasies that have Listed on the Karean sock exchange, KOS
DIAQ, Thase includs Humax Co. Lbd of Kores, oma of the worlfe lsrgeet
mamugacramers of digreal sa-op bozas

persing
f Karas (NAEK) in 1985,  Fellow of the Horvan Acadey of Scienian
2= Tuckmalogy (RAST) in 109, a Fallowe of the IEEE in. 1904, 3 Gullow
G TWAS (Tha et Acuemsy of Seices fus the Develaping Weeld) i
2001, and & Fellow of IFAC in 3010, B ruceived the Korea Acalessy of
Sciences daward in 1957, e Beuwn Enginecring Alusess Melal (BEAM)
rd i 2003, s the Koeen ighest Scientist B rd of e
102007, Prafessor
contribution to IEAT that led to the creatson of the [FAC Foundation.

J IFAC PRESIDENT 2005-2008 - SOUTH KOREA

EEEERENEE REEEREREE EEERR RN -\|||\|||t-|-1‘|||\
1960 1970 1980 1990 2000 2010




1 Introduction
2 Logotype

3 Colour

4 Typography
5 Applications
6 Digital

7 Co-branding

Applications

5.3 Secondary application
(co-branding)

In certain instances where the IFAC brand
functions as a co-sponsor or as an endorsement
to a partner brand, the logo can be placed lower
down on the page and scaled accordingly.

Please note that certain brand rules (such as not
changing colours or configurations) still apply and
that spacing, composition and correct placement
should be rigorously implemented.

In the sample provided (right), the IFAC logo is
placed at the bottom of the page, aligned with two
partner logos with equal weighting and size. Also
note that the space provided for each logo for well
balanced and comfortable placement look and
feel.

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Alignment option 1 - horisontal

HINTERNATIONAL FEDERATION Alignment option 2 - vertical

10F AUTOMATIC CONTRO!
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Applications

Logo placement
5.4 Letterhead
This example shows a letterhead application with IFAC
the logo placed top left (note the exclusion zone). BTN e AT

The name and designation of the sender (see top
right) is the standard placement of all personalised
letterheads.

Presidential seal design

The presidential seal is based on the original
stamp design, which now includes the new
‘feedback loop’ symbol. The artwork is available in
high-resolution vector and .png format.

Seal symbol] ————»

an Craig, Department of Electrical, Electronic and Computer Engineering

02172; Fax +

Contact details —’ University of Pretoria, 0002 Pretoria, South Africa
Tel +27/12/4

; E-mail ian.craig@ifac-co

ntr

ol.ory

£

Personal designation

lan Craig - President
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Applications

5.5 Logo application to
the journals

The logo application on the IFAC/Elsevier journals
should be kept very clear and simple.

Only the white IFAC logo should be used (see
both examples), ensuring consistency throughout

the differently coloured covers.

Note the correct alignment and proportions of the
logo in the two examples.

Journal title

Color variation

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

;' Note logo alignment

Journal title
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Applications

5.6 IFAC business cards

The IFAC business cards may only be issued and
reproduced with the permission of the Secretariat.

The designated information criteria for IFAC
business cards is as follows:
50mm
Name Surname
Designated role
Address
Phone number
Fax or email
Web address

ook wN -

Please note the use of two different formats as
indicated in the illustration.

90mm

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Name Surname  ejvetica, bold, 8 pt

Designated role Helvetica, bold, 6 pt
Address linet
Address line 2 Phone

Helvetica, regular,

Address line 3 Email

Addresslinea 6 pt, 9pt leading Web

IFAC

OO *H* Hak e e

name@emailhost

www.ifac-control.org 6 P, 9pt /ead/Tg

IFAC

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Janan Zaytoon
IFAC President
University of Reims

Phone  +33 (0)3269 13226
Email janan.zaytoon@univ-reims.fr
Web www.ifac-control.org

Wy

UNIVERSITE
DE REIMS
CHAMPAGNE-ARDENNE

CReSTIC, UFR Sciences
Moulin de la Housse, BP 1039
51687 Reims Cedex 2, France

Helvetica, regylar,

Employer’s
emblem
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Applications

5.7 IFAC Papers Online logo

The IFAC Papers Online logo is an extension
of the IFAC brand and must be used only when
reference is made to Papers Online.

The logo has been slightly modified and must be
applied as a unit. Please do not manipulate or use
parts of the logo other than the way it has been
illustrated in this brand guideline.

I FAC PaFers

CONFERENCE PAPER ARCHIVE

IFAC e

CONFERENCE PAPER ARCHIVE

Home  Create an Account  Contact

PINIAlias

Forgotl your Password? 4

ELSEVIER

Browse | Advanced Search |  Latest Updates

S on: ETETTEZTET o N <

My PapersOnline

"m” umw — |. s = .

| IFAC-PapersOnLine now features corporate subscriptions. Users logging through their
contact us at Contact@IFAC-PapersOnLine.net
Recently Archived Conferences

Proceedings of the 19th IFAC World Congress, 2014 Policies

12th International V

WNorkshop on Discrete Event Systems (2014)

The development of digital publishing technologies and the universal availatiity of
high-speed Intemet connections have opened a wide range of opporunites for the
:)JD'I"E] ion of technical papers. IFAC |5 moving to the leading edge of electronic

b gecision in September 2006 1o move all its technical
wd papers presented at IFAC technical meetings,

irg, Tollowing a Cound

RSS Feed » Seo Al

Procegdings of the 19th IFAC World Congress, 2014
Cape Town Internationral Convention Cantre, Cape Town, South Africa
Oct 7 2014 8.13PM
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Digital

6.1 Digital logo

For digital applications, please use the correct
format of the logo (svg, png or jpeg) as these are
optimised for screen displays.

The logo, should be consistently implemented to
compliment the IFAC digital language signature
style and should be used for any electronic media,
from websites to email signatures.

The social media icon has been specifically
designed in a square format to be used for
platforms such as Twitter, LinkedIn and Facebook.
This logo should not be used for any other
applications unless specified. The logo is available
in low-resolution .png file formats.

IFAC

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1. Logo

Please ensure that the logo is always applied in a proportionate manner.
The logo should not have to exceed 300 pixels.

1==+ 250 pixels == -1

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Please ensure that the logo is always legible by not making it too small.
250 pixels is regarded as the minimum size

‘,

3. Social media icon application
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Digital

6.2 IFAC website

In this website example the IFAC
digital logo is placed top left on the
page. For responsive web views
on mobile devices, scale the logo
appropriately so that the descriptor
text is still clearly visible.

On-screen colour

The IFAC colours for on-screen use
only modified RGB values:

(Blue - R37 G55 B136)

(Orange - R249 G178 B48) for better
colour matching.

Logo size
Max size: 300 pixels wide

Min size: 250 pixels wide

- CT—

J

% @ (€)@ cevelLinacquinragroup.cam c|d (:B-w-m';h

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

U+ NE| =

Follow IFACon: 3 W Linked[f

Home Mews About Structure Areas Events Awords  Publications FAQ  Contact | Login I:I

Introduction

IFAC Papers-Online

IFAC has made all of its technical
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Digital

6.3 Twitter page template
The example provided shows the use of the IFAC social media icon as applied to
a Twitter account page on desktop and mobile devices.

When making official IFAC statements, always use this icon. Do not use personal

photos, stock images or outdated IFAC symbols. obile icon

The image is available as a screen resolution .png file.

Internationl Federation of Automatic Control
@IFAC-Control

Desktopicon =-=-=----- »
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Digital

6.4 LinkedIn page template

The example provided shows the use of the IFAC
social media icon as applied to a LinkedIn account
page on desktop and mobile devices.

When posting official IFAC information, always use
this icon. Do not use personal photos, stock images
or outdated IFAC symbols.

The image is available as a screen resolution .png
file.

IFAC
Desktop icon v Internationl Federation of Automatic Control

Mobileicon =====

LINKEDSN TOOAY.

You

-

aukik Watve




6 Digital

1 Introduction 6.5 Email signature

2 Logotype
3 Colour As indicated on the previous page,
4 Typography electronic documents should always

have the standard IFAC logo, which
requires a smaller exclusion zone
than the print version. [Email body copy here]

5 Applications
6 Digital
7 Co-branding
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris at aliquam velit, id tincidunt lorem. Praesent mollis lorem
The electronic signature is a a nisl accumsan pulvinar. In rutrum turpis non dapibus condimentum. Phasellus tristique sollicitudin bibendum. Aenean
Microsoft Qutlook temp|ate that can dapibus cursus luctus. Suspendisse a mauris non ligula sodales scelerisque ac id justo. Aliquam bibendum nibh ante,
be imported from a Microsoft Word vitae congue lectus vestibulum non. Pellentesque sollicitudin mauris est. Cras finibus porta tempor. Pellentesque in
d t ( i fil ) sagittis felis, vitae vestibulum neque. Donec orci eros, suscipit nec velit a, convallis volutpat ipsum. Nulla facilisi. Nunc quis
ocument (see working tiles).

tristique tortor, sed ullamcorper neque. Ut et ultricies urna. Praesent eros mi, dignissim in tellus in, pharetra laoreet orci.

I FACv ------------------------------ Logo size: 180 pixels by 38.5 pixels

INTERNATIONAL FEDERATION

OF AUTOMATIC CONTROL

[Name goes here] - Arial bold, 7pt

[Designated position goes here] - Arial regular, 7pt
[Office address goes here] - Arial regular, 6pt

Email: [email address goes here] - overal leading = 11pt
Tel: [Telephone number goes here]

B vwwifac-control.org

Please use custom icons provided



1 Introduction
2 Logotype

3 Colour

4 Typography
5 Applications
6 Digital

7 Co-branding

Digital

6.6 PowerPoint
presentation slides

The PowerPoint template offers two
unique pages:

1. Cover
2. Content page

On the cover page an image can be
placed behind a transparent blue
screen and the IFAC logo. Images
must relate to the presentation and
should be placed with the edges
touching on all four sides (use the
‘mask tool’ in PPT to achieve this).

Note that on the ‘Content’s page’ the
logo has been placed top left and
sized down to allow for maximum
content.

Logo placement

Image placement

1. Cover page

2. Content page

Sub heading (13 pt, medium or regular)

Heading goes here (14pt)

Body copy goes here (11pt, regular)
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Co-branding

7.1 IFAC main-sponsor

For all primary communication and branding
we suggest making use of the IFAC banner

as a constant feature that will identify IFAC as
the main-sponsor. The banner will always be

a fixed height (96 pixels) but can vary in width
according to the design it needs to compliment.

The logo must be placed as per the
recommendation in the brand guideline where
the exclusion zone is half the width of the
orange square (see section 2.1 in the IFAC
brand guideline). The third and final element
will be the event website URL which is placed
to the right of the logo at the same distance to
the right edge as the logo is from the left (1x)
and at the same line height.

The website will become an important platform
for communication (social media) and therefore
every opportunity to drive traffic must be
leveraged. The logo has been placed top left
and sized down to allow for maximum content.

1. IFAC logo (260pixels x 118 pixels) 2. Event heading

\/ v

Please note that the IFAC logo should 3.Event website URL size: 14 pixels
always be a link that can direct the user
to the IFAC home page. (www.ifac-control.org)

Banner colour: R77 G164 B246

Please ensure that the suggested event heading format is used on the banner:

Event version (2 pixes)
Event topic (18 pixels)
Date (Month DD - DD, Year), Location (18 pixels)

Text colour: R37 G55 B136



7 Co-branding

1 Introduction

2 Logotype

3 Colour In the event where IFAC is the main-sponsor

4 Typography - through a website, a newsletter or printed

5 Applications artworlf ; the IFA.‘C. logo (dig!tal or print) must A
be positioned within the horizontal band (A.), B

6 Digital which may be blue or white depending on what

7 Co-branding is more appropriate for the design.

The logos of the co-sponsoring partners must
be placed within area (B).

B. ‘SECONDARY’
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Co-branding — example 1

3. Event website URL

1. IFAC logo

2. Event heading

B utt

JUNE 28 |30 2016

Conference introduction

The general thama ot the Bth IFAC Conference on Manufecturing Modaling,
Managemant and Contrgl |8 “Optimization and Systams Science for Fisk Managamant
and Disruption Recovery Conbmd®, The confaranca will iocus in particular on the mast
nncvakive mathods propesed in the last few wears in the conbend risk managemant,
regiiance, and disastar racovary connol in the 2151 century, Alse other subjacts will ba
considered, a.5. uman and organization research, optimizatons with speciic society
consiraints, and new tachnologles iImpact on decislen toals, The kechnical topics
ncluda, bt are ned limived to, the fliowing;

B Dasign and reconfiguration of manufaciuring sysiams

O Facility planning and matariats handing

O Imventory controd, production planning and scheduling

B Pricing and outsourcing

O Supply chains and netwarks

O Enerprise modelding, inegration and nedwoariing

O Information managemant for the Net-enterprse

O Modaling, simulation, canbrod and meniloring of manufacturing processas
O Robatics in manufeciuring

O Smart manufacturing sysems

@ Smart iransportation

O Service orienad architectune for production management and coninal
O Knowladge managemant in production

Fostermyg innovation in manufacturing

Monitering, diagnosis and maintenance of manufacturing systames
Complex adaplive systems and emergent synthesis in manufacturing
Web-enabled manufacturing control and wireless automation

Design for reusability

Maintainability, reliability, safety and dependability of producion sysiems
Quality management

Virtual reality

Sensor networks, wireless communication in manufacturing
Distributed systems and multi-agents technologies

Discrete event systemns in manufacturing

Qimulztion tachnolooies

Download the Call for Paper
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1. IFAC logo
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SYSID2015
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Ciiober 1, 2014
Diesdbee i sebwarsioni ooy |5, 35
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Aty red fcation: My 34, 2005,
Fgiaran in spems: Ma 1, 3013
Dl eV fimsd anbom iowe
Fuky 125, JB03
Advared rggia s desdbns
Aoaged 38, 2015
Conference dates: ~ October 19-21, 2015,

Sponsors

+ |FAC Technical Committee on
Modeling, Identification and
Signal Processing

« Academy of Mathematics and
Systems Science, Chinese
Academy of Sciences

+ Technical Committee on

welcome to

2. Event heading

SYSID2015 -

| N

Tha Orgasizing Cormertiss hax fha pleasue of Fniting pou ie particine is the

176h IFAC Symposium o System Identification, SYSID 2015
s e hehd i
Eeljing, Chins, October 19-21, 2015

irler B wepiess el IFAC,
the: Inderrastional Federathen of Aatomate Central

MMISmwmmeACTM&mmmMmmMﬁcmmdswm&
Acad of Math ics and S Science, Chinese Academy of Sciences. and Technical Committee on
Control Theory, Chinese Association of Automation.

SYSID is organized every three years. The previous edition, SYSID 2012, was held in Brussels, Belgium. SYSID
2015 will be the second SYSID symposium to take place in Beijing, and the first one was in 1988.

The symposium covers all mujnr aspects of system identification, experimental modelling, signal processing and
adaptive control from theoretical and methodological developments to practical applications in a wide range of
application areas. The aim of the meeting is to promote the research activities and the oooperaunn between
researchers in these areas. To enk the applications and industrial perspective of the symposium, p pation of
authors from industry is particularly encouraged.

3. Event website URL
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7.2 IFAC as co-sponsor

In the event where IFAC is an event co-

sponsor — through a website, a newsletter

or printed artwork — the hierarchical A
relationship should always be: Partner °
(primary) and IFAC (secondary).

This can be communicated in two ways:

In this page layout the co-sponsor will be
afforded the primary position, usually at
the top of the page and the IFAC logo or
branding may not interfere with this area.
(A.)

In order to indicate that IFAC is a co-

sponsor, the logo will usually be positioned

either in isolation or next to other partner B-
logos. It is up to the designers’ discretion to

place the IFAC logo anywhere suitable in

the secondary area as long as it is clearly

visible and unobstructed. (B1 — B3).

‘PRIMARY’

B1

‘SECONDARY’

B2

B3
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Canlerancs Agerda

Imporiant Ceadines

Fourciabion Awand

Comm e Members

Sporsors

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

Foundations of Systems Biology in Engineering

Tha Tesld of ayalams Bedogy, and s ranslalicnal adaniss counbanan Syalams
medoine, has ememged 2= the Dridge beteesn reductionist mokecular and osdlular
bislogy Bpproaches e the eyeieme-keal undenstarding redgquined o ues this
nowiedge o advanos S human condiban. Drraing upon T revolubionary advances
frem mducions] Sopeosehes in sledyler and colubar Biokagy, SvEbame apprachss
foous on the relalionships betseen the gene, prolein, and metabolle responses tal
oomposs the indhvidual and populaiion responses at the whole omganism lewsl. The
prifnery @i asg i his ssarch am () delning T coaapl conflong Dabwian [ha
pisthora of tanscrpticnal, protein, and metabolie players, (1f] inkng $ese miorosoale
nebesra 10 SyBlam megnos; and (i) capharrg the dymamiss of he syelam n
resporse 0 changes al lower smies.

The Fifih inlemational Conference on Foundabions of Systems Biology in Enginsering
[FOSBE 20135, sponeonad by 1hd CACHE Corporabion. wil addmnis challangeas and
opportunities. in sysiems hiciogy research and education. FOSBE 2015 will ponbinue
ihe ganies of sucessehl confarances previously hald in Santa Berbara, CA (ALGusE,
2005|, Stutigart, Germany |Seplember, 2007}, Denver, 5O [August 2003], and
Teuruaka, Jagan (Dockar 201 2) The primey chiscitae of the FOSEE #0415
oonferenoe will be o provide an in-depin review and crilical assessment of the ouren
pala-ol-Te-ar, 4o discusa curreni &nd fulun noeds of mesarch, educalion, and
training, and ransiation 1o practice, and ko identify new directions, oppariunibes, and

chalbngan in ByEDame Bigkogy
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ABOUT ECC

PROGRAM
EPEAKERS
WORESHOPS
A WARDE
SLEMIT

&P ORISR S
REGISTER
WEMLIE INFD
CONTACT

DAL 0D

B.

INTERNATIONAL FEDERATION
OF AUTOMATIC CONTROL

1R =
P r_ T T L :

Connect with the European controls community
TRE
Immerse yoursel in the feid o sysiems and contrml and engage 'with academic and irddusirial

profassiomie at the 145h armual European Conirol Confamsnca, to ba Rald in Line, Sustris, Juiy 1517,
2015

» Leamn aboit the Bisst coniroly ressarch from iGp professicnals in the fekd
» HMeowork with coleagues: from acroes Eumpss and aroynd the waorkd

» Esperience the hospialky of JEU Linz and Linz, the Eympean Capical of Culkure: Z009

ECT ko traditionally baen organized svery Dwn yean: sver singe by first edition in 1991 o Grench s up
umil 2073 in fdrich. Snce then, the onferencs is b0 be held avary year,

The subtmissions =il be maleisd by the Tonference Edeord Boand and Imerreriional Progeam
Commities and the sccapied papsns will be submitied o the EEE-Mplors dighal Brany,

Flaazn Teal fres 0o dieplyy or disbribuis the confemnce poster and Flyer

ECC15 news and updates

o W
ar

ECLT5 - Update: Grace Pericd for Sdbmissions unill Friday, October 249, 20714, 11:58:00
PM PST msn

Do 00 many regessis tha organioens dacided 0 keaes the submisson for EDCT S opsn unidl Friday,
Ootobar 24, 2074, 11:58:00 P FacHic Standard Tima, Anvbody, wishing o uplooad and'or
uypdyin their submissicns can do 50 wntil this me,

e L  EIEL . L eeepe sape W g

Svbmiwmion Deadline:
Coamiributed Papers
Invited Sessions

el
rmce Period till
dct 24, 2014
Workshops

Mopv 03, 2014

Final Paper
Submission:
HWarch 16, 2015

Emrly Eegistration:
Mmrch 16, 2015

Bapgmie a sponsorl

Lz

CENTER OF
MECHATRONICS
GMBH

SRR EE 1 KU
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ASCC 2015

10th Asian Control Conference 2015
"Emerging Confrol Techniques for a Susfainable World™

ASCC 2015,

At Sertera Harbour Besart (the canderence veme),

o pchting adventurs seaite yeaf & craie ride

vis Mgrt® Bornes Ralwwy ie offered. Ae ome of i
anly few femctisnal wood-burners left In the world..

Convention .~ & [REEOELD o -
Frudy Asic

MINISTRY OF TOURISM AND CULTURE &Exhibition
MALAYSIA reau

Organized by

Aslan Control Association
Universiti Teknologi Malaysia

tirgantzed by

o -—w-ww

315t May - Jrd june, Sutera Harbour
Resort, Sabah, Malaysia

Tien bkt Bfoe conference begins

1% 15 31

HKuala Lumpur, Malaysia

Phone: +503-2615 4685
Fax: +603-2697 0815

Email: secretariat@ascc2015.com






